
Hi, I’m Kelly, an ambitious and authentic creative 
leader based in Philadelphia, PA with a passion for 
creative stor ytelling, for the why behind decisions are 
made, and for developing purpose-driven work. I have 
an interest in art direction, brand development, 
mentoring, copywrting, and strate g y. Through creativity, 
innovation, continuous lear ning, I am always working 
towards creative authentic, meaningful work.

Outside of  creative work, I am a 200 hour Registered 
Yoga Teacher and lead classes at a studio in 
Philadelphia suburbs. I am always looking to lear n, 
dive deeper, and better myself  as an instructor, which 
I have been able to pull into my leadership and 
presentation skills as an creative leader.
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PROFESSIONAL
• Mac iOX
• Adobe Illustrator
• Adobe Photoshop
• Adobe InDesign
• Adobe XD
• Sketch
• Zeplin
• Figma
• Microsoft Word 
• Microsoft Powerpoint 

PERSONAL
• Authentic and Passionate
• Time Management
• Creative Spirit
• Fast Lear ner
• Organized
• Energetic
• Positive Energ y
• Outgoing
• Open Minded
• Witty 

G R A P H I C  D E S I G N E R  |  I Q  M E D I A  C O R P
Octobe r  2014 –  May 2017

A R T  D I R E C T O R  |  D I G I TA S  H E A L T H
Se p t embe r  2020 –  Se p t embe r  2022

As an Art  Director  at  Digi tas  Heal th,  I  des igned,  led,  and executed innovat ive  v i sual  
so lut ions  across  pr int  and dig i ta l  p lat for ms,  providing a  f resh v iewpoint  and conceptual  
th inking to  each.  Leading projects  f rom start  to  f in i sh,  I  work col laborat ive ly  wi th other  
art  d irector s  and copywri ter s,  as  wel l  as  the Project  Management ,  Strategy,  and 
Account  teams,  to  provide new perspect ives  and ideas  for  an industry- leading c l ient .  
Some of  these  inc lude a  market  shaping campaign re-brand and websi te  creat ion,  
ownership of  the branded websi te,  an interview-sty le  v ideo ser ies  wi th thought  leaders  
in  the f ie ld ,  a  number of  socia l  media campaigns  targeted at  HCPs,  and innovat ive  
so lut ions  to  maintain their  s tatus  as  a  leader  in  their  f ie ld .

In addi t ion,  I  mentored and managed a number of  junior  level  creat ives  across  
capabi l i t ies  and oversaw and acted as  the l ia i son between DH and a NYC-based 
creat ive  high school  mentorship program. I  helped in company-wide DE&I ini t iat ives,  
and ass i s ted in  brainstor ming and developing campaigns  to  br ing new and organic  
bus iness  to  the agency.

S E N I O R  A R T  D I R E C T O R  |  D I G I TA S  H E A L T H
Se p t embe r  2022 –  Dec embe r  2024

Once promoted to  Senior  Art  Director,  I  cont inued to  lead,  manage,  and execute  
success fu l  so lut ions  across  mult ip le  treatments.  I  ass i s ted in  the launch of  a  brand new 
HIV treatment ,  inc luding creat ing day one tact ics  and leading the development  of  the 
day one webs i te  and fu l l  branded consumer webs i te.  Addit ional ly,  I  was  brought  in  as  a  
lead creat ive  for  a  brand in the vaccine space to  help support  an evolv ing team and to 
e levate  the work,  a long with pi tch (and win)  a  huge piece of  new bus iness  wi thin this  
brand.  In the day to  day,  I  had the opportuni ty  to  work on the consumer/pat ient  s ide of  
bus iness  wi th a  focus  in  both adul t s  and pediatr ics,  he lping to  develop new campaigns  
and working to  f ind ways  to  enhance the exis t ing work.

A R T  S U P E R V I S O R  |  2 1 G R A M S
Decembe r  2024 –  Pre s en t

As an Art  Supervisor,  I  have had the unique opportuni ty  to  launch a f i r s t -of - i t s -k ind 
treatment  for  a  rare  disease  in  pediatr ics.  I  ass i s ted in  a  l i fechanging launch of  day 1 
and day 10 tact ics,  inc luding the pat ient  brochure and the welcome ki t ,  the IVA, 
branded DTC and HCP websi tes,  and a range of  d ig i ta l  tact ics.  I  have def ined and 
evolved the branded and unbranded campaigns,  begin implement ing them across  a l l  
v i sual  tact ics  whi le  es tabl i shing mysel f  as  a  leader  for  the creat ive  team and working 
cohes ive ly  wi th other  capabi l i t ies  to  uphold the integr i ty  of  the brand.  In addi t ion,  I  
have worked on concepts  and tact ica l  execut ions  for  agency pi tches  and unicor n ideas  
for  my day-to-day brand,  es tabl i shing mysel f  as  a  go to  person for  big  ideas.

S E N I O R  D E S I G N E R  |  D I G I TA S  H E A L T H
Januar y  2019 –  Se p t embe r  2020

After  es tabl i shing my value as  a  f ree lancer,  I  was  brought  on fu l l  t ime to  cont inue to  
help the g rowth of  a  newly launched treatment .  I  had the opportuni ty  to  work direct ly  
wi th copywri ter s  to  g row key messaging buckets  whi le  working with our ACD to push 
and mature the work within the es tabl i shed look and fee l  o f  a  brand.  I  was  g iven 
opportuni t ies  to  work direct ly  wi th vendors  once assets  are  passed of f,  see ing projects  
out  f rom start  to  f in i sh,  as  wel l  as  opportuni t ies  to  present  the work direct ly  to  the 
c l ient .  I  ass i s ted in  on-boarding new coworkers  and had the chance to  provide guidance 
to  the 2019 inter n g roup.  Addit ional ly,  I  was  se lected to  work on an inter nal  campaign 
to  br ing awareness  to  work place discr iminat ion based on sexual  or ientat ion or  gender  
ident i ty  by spreading awareness  around Tit le  VII  of  the Civi l  Rights  Act  in  2019.  I  
co- led a  mural  project  wi thin our company-wide community  serv ice  day and frequent ly  
worked direct ly  wi th the leadership to  create  promotional  mater ia l s  for  inter nal  events.

F R E E L A N C E  D E S I G N E R  |  D I G I TA S  H E A L T H
Se p t embe r  2017 –  Januar y  2019
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